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Question 1. (Multi Select)

A broadcaster, who has implemented Media Cloud, wants to have a comparative view of
planned versus actual revenue based on actual impressions.

In which two ways can a Consultant obtain both planned and actual revenue amounts?

Choose 2 answers

A: Planned revenue from Media Cloud and actuals from Ad Server
B: Planned revenue and actuals from Media Cloud
C: Planned revenue from Ad Server and actuals from Media Cloud
D: Planned revenue and actuals from Ad Server

Correct Answer: A, B

Explanation:

Comprehensive and Detailed Explanation From Exact Extract:

Media Cloud is designed to provide planned revenue figures as part of the media planning and
booking process, while actual revenue data often comes from external Ad Servers that track
delivery and impressions. To have a complete comparative view, consultants commonly combine
planned revenue data maintained within Media Cloud with actual revenue data retrieved from the
Ad Server, or use Media Cloud’s integrated capabilities if actuals are captured there. Salesforce
Media Cloud documentation supports this dual approach to revenue tracking by integrating
planned data internally and actuals from connected Ad Servers for accurate financial analysis
and reporting.

Media Cloud Implementation Guide - Revenue Management Section

Salesforce Media Cloud Overview on Revenue Data Integration

https://help.salesforce.com/s/articleView?id=sf.media_cloud_revenue_management.htm&type=5

Question 2. (Single Select)
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A publishing company has been using Media Cloud for the last six months and now wants to
send order data over to the Google Ad Management platform. The company has the client and
secret from Google.

Which element should a Consultant create within Salesforce to be able to enter these details?

A: Named Credentials
B: Auth. Provider
C: Connected App
D: Custom Metadata

Correct Answer: A

Explanation:

Comprehensive and Detailed Explanation From Exact Extract:

Named Credentials in Salesforce are used to securely store external service endpoints and
authentication details such as client ID and client secret. When integrating with Google Ad
Manager, the client and secret are used for OAuth authentication. Named Credentials simplify
authentication handling for callouts by managing tokens automatically and securely. Connected
Apps are typically for OAuth client registration but not storing credentials in this use case.

Salesforce Named Credentials Documentation

Media Cloud Google Ad Manager Integration

https://developer.salesforce.com/docs/atlas.en-us.externalobjects.meta/externalobjects/external
_objects_named_credentials.htm

Question 3. (Single Select)

A home store wants to advertise their products on a particular TV channel owned by a publishing
company.

Which channel should this media plan include?
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A: Digital
B: Print
C: Out Of Home (OOH)
D: Linear

Correct Answer: D

Explanation:

Comprehensive and Detailed Explanation From Exact Extract:

Linear refers to traditional TV broadcasting channels where advertisements run in a scheduled,
linear fashion. Since the home store wants to advertise on a TV channel, the media plan should
include the Linear channel type. Digital refers to online channels, Print to
newspapers/magazines, and OOH to outdoor advertising formats.

Media Cloud Channel Definitions

Advertising Sales Management Media Types

https://help.salesforce.com/s/articleView?id=sf.media_cloud_channels.htm&type=5

Question 4. (Single Select)

An Administrator is mapping a user to Media Cloud personas. In the current role, the user builds
media plans from request for proposals (RFPs), reviews past performance to gain insights, and
proposes proactive solutions.

To which persona should the user be mapped?

A: Media Planner
B: Yield Manager
C: Designer
D: Ad Ops

Correct Answer: A
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Explanation:

Comprehensive and Detailed Explanation From Exact Extract:

The Media Planner persona is responsible for creating media plans based on RFPs, analyzing
past campaign data, and proposing strategic media buys. Yield Managers focus more on
inventory optimization, Designers on creative development, and Ad Ops on campaign execution.

Media Cloud Persona Mapping Guide

https://help.salesforce.com/s/articleView?id=sf.media_cloud_personas.htm&type=5

Question 5. (Multi Select)

Which three Marketing Cloud Intelligence integration methods can a Consultant use to ingest
and integrate all available channels as well as first and third party data sources, to create a
cross-channel optimization platform?

Choose 3 answers

A: API Connectors
B: Data Raptor
C: TotalConnect
D: Marketing Cloud Intelligence Data Lake Stream
E: Data Mapping Visualizer

Correct Answer: A, C, D

Explanation:

Comprehensive and Detailed Explanation From Exact Extract:

Marketing Cloud Intelligence (MCI) supports multiple integration methods including API
Connectors for direct data ingestion, TotalConnect for ingesting external datasets, and Data
Lake Streams for large-scale streaming data ingestion. Data Raptor and Data Mapping
Visualizer are primarily Salesforce data transformation tools, not ingestion methods for MCI.

Marketing Cloud Intelligence Integration Overview
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https://help.salesforce.com/s/articleView?id=sf.mc_mci_data_ingestion.htm&type=5
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